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BIBLIOMETRIC ANALYSIS OF THE CONCEPT
OF CONSUMPTION IN SOCIOLOGICAL STUDIES

This article presents a bibliometric analysis of academic studies on consumption from 1975 to
the present. The study was undertaken to identify trends in consumption publications, understand
networks, and outline future research directions. It also evaluated the impact and importance of
researchers and specific academic publications using various bibliometric tools, such as citation
mapping and co-authorship networks. The research methodology revealed interdisciplinary
collaborations and opportunities for further research based on authorship/research network data.
Finally, it highlights the benefits of using bibliometric analysis when examining consumption in
general. By analyzing sociological publications related to consumption, we hope to convey critical
themes prevailing in the field while identifying new avenues for continued research and shared interest
across disciplines in future work. The analysis presented in the study is based on examining 1528
publications published between 1975-2022 using bibliometric methods. This study used data from
the Web of Science database and comparative analysis using Google Scholar. The findings revealed a
significant increase in consumption during the studied period. It was noted that most of the publications
were articles written in English. Although sociology-oriented researchers contribute to this field of
study, multidisciplinary approaches are also critical. It is expected that research on consumer behavior
will continue to be important in the future. Various themes are likely to emerge, such as sustainable
consumption, digital habits among consumers, customer satisfaction and happiness, the impact of
technological developments on consumption patterns, and how different cultures and groups access
consume differently. This study offers an opportunity to understand and analyze consumption practices,
behaviors and their consequences within the framework of the discipline of sociology. Due to the
interdisciplinary nature of the concept of consumption, it is important to gain a deeper understanding.
This study will contribute to international academic literature by identifying trends in consumption
publications within the discipline of sociology, identifying social networks, assessing the importance
of academic publications, and outlining future research directions.

Keywords: Bibliometric Analysis, Consumption Trends, Consumption Culture, Sociological
Studies, Social Networks, R Programming Language
JEL classification: C18, M16, M19, M31, M39

VY miif craTTi mMpeacTaBIeHO Oi0MIOMETPHYHUN aHalli3 HAyKOBHUX OCTIKCHb CIIOKUBAHHS 3
1975 p. mo tenepimmHiif gac. JlocmimkeHHs 0yI0 MPoBEACHO, 00 BH3HAYUTH TCHCHIIIT B ITyOmiKamisax

PO CTHOXKUBAHHS, 3PO3YMITH MEpEeXi Ta OKPECIUTH MaHOyTHI HANpsSMKHA JOCTIDKEHBb. Y IIHOMY
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JOCIIJDKCHHI TaKOX OILIHIOBAJIH BIUIMB 1 BAXJIMBICTh JOCTINHUKIB 1 KOHKPETHUX AaKaJICMIYHUX
myOmikamiid 3a JONOMOTOI PIi3HUX Oi0NMIOMETPHYHUX IHCTPYMEHTIB, TaKUX SK KapTorpadyBaHHS
IUTYBaHHS Ta MEPEIKi CIIIBABTOPCTBA. METOMOIOTIS TOCTIKEHHS TaKOK BUABHIIA MIKIHCIUILTIHAPHY
CITIBIIPAITIO Ta MOYKJIMBOCTI JIJISl TTOJAJIBIINX JOCIIPKeHb Ha OCHOBI JIAaHWX aBTOPCTBA/IOCIITHUIIBKOT
Mepexi. Hapewiri, TyT TakoK BUCBITJIIOIOTHCS IE€peBard BUKOPUCTAHHs Oi0JIOMETPUYHOrO aHai3y
Il 4ac BUBYCHHS CIIOKMBAHHS B LIJIOMY. AHAJI3YIOUM COLIOJOTIYHI IMyOJiKamii, o CTOCYIOThCS
myOJTiKaliif Ipo CIIOKMBAaHHS, MU CIIOJIBAE€MOCS TepelaTH KPUTHYHI TeMH, SKi MepeBaXKaroTh y Il
raimysi, OJJHOYaCHO BH3HAYAIOYX HOBI NUISXH JUIS IPOJOBKEHHS JOCIIKEHb 1 CHUIBHOTO iHTEpecy
MDK TUCHHIUTIHAMHE 10 MaiOyTHROI poOOTH. AHami3, MpencTaBIeHWHA y IOCHTIHKEHHI, 0a3yeThcs
Ha BUBYEHHI 1528 myOmikamii, omybmikoBanux y mepiong 3 1975 mo 2022 pik, 3a ZOIOMOTOIO
010J1IOMETPUYHUX METOMIB. Y LOMY JOCIHIJPKEHHI BUKOPUCTOBYBAJIMCS NaHi 3 0a3u qanux Web of
Science i mopiBHSIBHUMN aHai3 32 ortomororo Google Scholar. BucHoBKku mmoka3aiu 3Ha4HE 3pOCTaHHS
CHOXKHMBAHHS MPOTSITOM JJOCJIIIPKYBAHOTO Mepioy. 3p0o3yMiso, o OiIbIIiCTh myOutikariii Oy cTarTi,
HaIWCaHI aHTIHCHKOI0 MOBOKO. X04a JOCIITHAKH, OPIEHTOBAHI Ha COITIOJIOTiI0, POOJISAThH CBiif BHECOK
y 1o cepy TOCTiHKSHHS, MDKAUCITUTUTIHAPHI T IXOAN TAKOXK € KpUTHIHUMHE. J[OCITiKeHHS TosTae
B TOMY, IO JOCHI[KEHHS TOBEMIHKH CIOKMBAUIB 3aJHIIATHMYTHCS BAXIUBHAMH B MaiOyTHHOMY.
IMOBIpHO, 3’SBIATHCS PI3HI TEMH, TaKi SIK CTaje CIOXHBaHHsI, HU(GPOBI 3BUYKH CIIOKHUBAYIB,
3aJIOBOJICHICTb 1 IACTSI KJIIEHTIB, BILUTUB TEXHOJOTIYHUX PO3POOOK HAa MOJICIi CIIOKUBAHHS Ta TC, K
Pi3HI KyJIBTYPHU Ta IPYIH T0-PI3HOMY CIIOKHBAIOTb.

Kniouogi cnosa: dioniomempuynuii ananiz, meHoeHuii cCnoNCUBAHH, KYJIbMYPA CRONCUBAHHS,
COYi0102IUHI 00CNIOMNCEHHA, COUIANbHI Mepedici, Mosa npozpamyeanns R
JEL classification: C18, M16, M19, M31, M39

1. Introduction

Consumption has social, economic,
and cultural results related to time and
space, based on demands such as needs,
preferences, and motives; it involves goods,
services, cash, or other values that substitute
for the money needed to meet demand [1].
The findings of theoretical and empirical
studies regarding consumption imply that the
variables in question encompass the factors
affecting individuals’ decisions about what
is available to them and what is suitable for
consumption. These findings also indicate
that it is possible to evaluate the extent to
which consumerism and consumer culture
impact people’s personalities from the
standpoint of human needs [2, 3, 4, 5, 6].

The study of consumption is significant
for sociology because it helps understand
social life, individual and group behaviors,
and societal functioning. Consumption is
influenced by social factors like culture,
social class, gender, and peer pressure.
Analyzing consumption practices reveals
social values, norms, and relations. It also
helps comprehend inequality and power by
examining consumption trends, revealing
disparities in wealth, income, and social
standing, and highlighting processes of power
and privilege [7, 8, 9]. Consumption also

plays a significant role in terms of shaping the
individual and group identities. People often
use consumer goods, brands and lifestyles in
order to express their identity and generate
their social belonging. Sociology examines
how consumption practices shape social
identities, including gender, ethnicity, and
subcultures. Analyzing consumption helps
uncover how people construct meaning,
project their self-image, and seek recognition
within the society [10, 11, 12, 13]. Another
important aspect is the cultural significance
of consumption. Consumption practices are
embedded in cultural contexts and reflect
social values and meanings. By analyzing
consumption patterns, sociologists can study
cultural norms, symbols, and ideologies.
Consumption studies allow sociologists to
explore the relationship between material
culture, cultural production and social change
[12, 14, 15].

The bibliometric analysis of research
and publications on this subject is a significant
method for gathering information about the
consumption phenomenon and assessing the
quantity of studies conducted on this subject.
By analyzing sociological publications
related to consumption, bibliometric analysis
enables an evaluation of research in this field
in terms of academic productivity, trends and

67



ISSN 3041-2137 (print), ISSN 3041-2145 (online). ACADEMY REVIEW. 2025. Ne 1 (62)

interactions. Accordingly, the objective of
this study is to obtain information regarding
the concept of consumption through
bibliometric analysis of the sociological
publications related to this concept and
to provide of overview of the quantity of
research and publications in this field.

The main objectives of this research can
be listed as follows:

1) to provide an overview of which
topics the publications focus on, and to
discover the priorities and trends of scientific
studies in this field;

2) to determine which countries and
universities contribute most to consumption-
related publicacations and to define the
research networks at the national and global
level,

3) to assess the journals in which
publications on the topic of consumption are
published and to evaluate the importance of
these journals in the field;

5)toidentify the researchers who publish
the most on the consumption phenomenon,
those who are most frequently cited, and to
assess the importance and impact of these
researchers in the field;

6) to analyse the publication trends
in sociological studies on consumption
over time, to comprehend the evolution of
research and publications in this field and
to emphasize possible topics and themes for
future studies.

In brief, the analysis of research and
publications on studying the phenomenon
of consumption from a sociological
perspective presents important and valuable
information regarding the social dynamics,
power relations, identity formation, cultural
meanings and environmental effects.

2. Methodology

Bibliometrics is a type of analysis that
examines bibliographic documents using
quantitative methods [16, 17]. It facilitates
the identification, assessment and regularly
monitoring of published studies in order
to analyse trends in a field of science
[18]. Bibliometric analysis facilitates the
identification and mapping of cumulative
scientific knowledge and its evolutionary

68

development by way of studying the large
volumes of unstructured data in the available
literature [19]. Many international studies
employ the bibliometric method including
the citation analysis of scientific publications
[20]. Researchers frequently use bibliometric
analysis to assess the quantitative and
partially qualitative scope and sufficiency
of the scientific information or field to be
researched, as well as to identify current
research topics and future research aspects of
the field [21].

Bibliometric analysis techniques are
conducted in two main ways: performance
analysis and scientific mapping [22].
Performance  analysis examines the
contributions of various research elements —
such as authors, institutions, countries, and
journals —to a particular field. These elements
are collectively referred to as research
components. Scientific mapping, on the other
hand, focuses on the relationships between
these research components, providing a
spatial representation of their connections
and interactions [19]. Scientific mapping
aims to reveal the structural and dynamic
aspects of a research area by identifying
key publications within a scientific field and
analyzing the connections between research
elements [23].

This study aims to examine international
research on consumption and sociology and
analyze the scientific structure of the field.
In this context, to evaluate the efficiency and
effectiveness of related studies, the study
will examine: the number of publications by
year, the authors with the highest number of
publications, the universities with the most
publications, the journals with the most
publications and the most cited publications
within the scope of performance analysis.
Scientific mapping analyses were conducted
in this study to demonstrate the intellectual,
conceptual,and social structure of the research
area. The intellectual structure was examined
through a co-citation network of publications
and authors. The co-occurrence network of
keywords revealed the most studied topics
over the years, while the conceptual structure
was clarified using a thematic map. Finally,
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the author and country collaboration network
illustrated the social structure.

Web of Science Core Collection (WoS)
database was utilized to acquire the research
data. WoS database provides a series of
metadata such as summaries, references,
authors, institutions, countries, number of
citations regarding the data which is required
for the analyses that are utilized in the
bibliometric method [24, 25]. International
scientific studies on consumption and
sociology were acquired via WoS database
on 08.10.2022. A search was conducted
in WoS database by choosing the title of
“subject” and using the words “sociology”
and “consumption” jointly. Therefore, the
word pairs “sociology” and “consumption”,
which are included in the title, summary
and keywords of the studies in WoS, were
included in the research. A total of 1528
publications were reached as a result of the
search and the data were analysed through
the bibliometric analysis technique. The
“Bibliometrix” package program, which is
used in the R programming language, was
used for bibliometric analysis [26].

3. Findings

The concept of consumption has been a
central topic across the core fields of social
sciences, reflecting the interdisciplinary
nature of the consumption phenomenon.
Consequently, studies in this field can be
traced back to the 1970s. Table 1, which
provides the primary data for our research,
shows that 1,528 studies were produced from
1975 to October 2022 (forty-seven years).

interest in the subject. The same table shows
an average of 22.98 citations per study, with
2,244 citations per year. This indicates that
the reviewed publications are frequently cited
in other research and have had considerable
impact on the academic community. The
total number of references in these studies is
75,087.

When we look at Table 2, it can be seen
that the prominent publication type is the
article, with an absolute weight. This result
demonstrates that articles play an important
role in the publication process of academic
research and scientific studies, highlighting
their functionality. Of the 1,528 publications,
1,302 are articles, with a proportional weight
of 0.85, while the least common type of
publication is books. Academic publishing
extends beyond traditional journal articles,
with various other niche publication
categories within scholarly communication
circles — including conference papers
(0.04%), reviews (0.04%), editorial materials
(0.03%), book reviews (0.03%), and books
(0.01%).

Table 3 demonstrats that English is the
dominant language for the studies produced,
with 1,270 out of 1,528 publications in
English. English, representing 83% of the
publications, has the highest rate among
languages used for scholarly publications.
Following English is Spanish, which has
a significantly lower rate of 6%, making it
nearly 14 times less prevalent than English.

3.1. Performance analyses
Within the scope of the performance

This demonstrates significant scholarly  analysis of international scientific studies on
Table 1
Basic information relating to research data

Basic information

Year interval 1975-2022

Number of publications 1528

Average citation per publication 22.98

Average annual citation per publication 2.244

Number of references 75087

Number of single-author publications 773

Number of publications with multiple authors 755
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Table 2

Distribution of research data based on publication types

Types of publication Number of publications Publication percentage (%)
Article 1302 0.85
Conference paper 68 0.04
Review article 61 0.04
Editorial material 41 0.03
Book review 40 0.03
Book 16 0.01

Table 3
Distribution of research data based on languages
Types of publication Number of publications Publication percentage (%)
English 1270 0.83
Spanish 85 0.06
Russian 48 0.03
French 33 0.02
Portuguese 25 0.02
German 20 0.01
Turkish 16 0.01
Others 31 0.02

consumption and sociology, the following
aspects are considered: (1) the change in
the number of publications by years, (2) the
authors with the most publications and the
h-index, g-index and total citation numbers
of these authors, (3) the universities that
produce the most studies (4) the journals
that published the most studies and (5) the
most cited studies. The h-index, developed
by Hirsch [27], is a numerical measure that
combines both the quantity and visibility
of publications to measure the scientific
performance and productivity of researchers,
journals, and universities. A scientist with
an h-index of n has at least n studies cited
at least n times. For instance, an author with
an h-index of 12 has 12 studies, each cited
at least 12 times. The g-index, developed
by Egghe [28], is the highest ranking where
the total number of citations of a scientist’s
most cited g works is at least g2 The g-index
is also an important indicator to assess the
performance of studies.

The analysis of Table 4 data by year
reveals remarkable results. There are evident
differences in the annual distribution of
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academic publications on consumption.
Overall, the number of publications shows a
general upward trend over the years. While
only two publications were recorded in
1975, this number rose to 81 in 2022. This
increase demonstrates that the importance of
the consumption phenomenon is increasingly
recognized, with researchers conducting
more work in this area. Moreover, there are
fluctuations in the number of publications
in certain years. For instance, relatively
high numbers of publications were recorded
in 1992, 1994, 2008, and 2014. These
fluctuations may indicate that research on
consumption intensifies during certain periods
or that specific events (such as economic
crises or social changes) heighten interest in
academic research on consumption.

The greatest number of studies covering
the consumption phenomenon during the
considered time period was produced by
Andrew K. Jorgenson, who is a sociologist
and environmental sociologist at Boston
College (Table 5). With an h-index of 58 and
a total of 5,702 citations on Google Scholar,
Jorgenson’s studies on consumption have
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been published in high-impact factor journals
such as American Sociological Review,
Social Forces, Global Environmental
Change, Population and Environment,
Environmental Sociology, Organization &
Environment, and Sociological Perspectives.
The sociologist Alan Warde, who continues
his academic activities at the University
of Manchester, ranks second with thirteen
studies (Table 5) on the list of authors. Omar
Lizardo ranks third with nine studies.
Jorgenson has the highest number of
publications, with 17 studies, according to
the data in Table 5, while Holt D.B. has the
highest number of citations, with a total of
1,096. Academics such as Spaargaren and

Warde also have high total citation counts.
Nevertheless, solely relying on the quantity
of publications and citations is insufficient
for a comprehensive assessment of an
author’s influence. It is imperative to consider
additional factors, including publication
quality, impact factors, and comparisons with
other authors within the respective field. Upon
examining the overall author rankings, it
becomes evident that individuals of European
and U.S. origin dominate the upper echelons.
It can be stated that the authors being nationals
of the central countries and societies of
production and consumption, as well as their
ability to observe and assess these phenomena
more closely, has contributed to this result.

Table 4
Distribution of the number of publications by years
Number of Number of Number of Number of
Years publications Years publications Years publications Years publications
1975 2 1995 6 2005 29 2015 89
1981 1 1996 5 2006 23 2016 112
1986 1 1997 9 2007 38 2017 107
1988 2 1998 15 2008 49 2018 111
1989 1 1999 15 2009 43 2019 131
1990 2 2000 19 2010 64 2020 123
1991 1 2001 8 2011 61 2021 112
1992 7 2002 14 2012 66 2022 81
1993 3 2003 8 2013 60 Total 1528
1994 8 2004 16 2014 86
Table 5
The authors having most publications
kS B
" B " 5}
5§ g, 5§ g,
¢ |22 B %58 |2z & &%
E EZ| £ | = |£8 E 52| £ | £ | E2
< Zal < oo | =5 < Za| = o0 | =5
1 |Jorgenson A.K. |17 14 |17 |823 |11 |Chew M.M.T. 4 0 0 0
2 | Warde A. 13 |7 13 |667 |12 |Clark B. 4 4 4 196
3 |Lizardo O. 9 7 9 273 |13 |Darr A. 4 2 4 44
4 |Rossel J. 8 6 8 88 14 | Galvin R. 4 4 4 73
5 |Diaz-Mendez C. |6 3 6 40 15 Goodman D. 4 4 4 637
6 | Spaargaren G. 6 6 6 775 |16 | Holmes H. 4 2 4 68
7 |Johnston J. 5 3 5 444 |17 |HoltD.B. 4 2 4 1096
8 |Mol A.PJ. 5 5 5 552 |18 |Huang X.R. 4 4 4 288
9 |Mylan J. 5 5 5 377 |19 |Molesworth M. |4 3 4 42
10 |Boden S. 4 3 4 112 |20 | Woodward I. 4 2 4 194
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You may find the universities that
produce the highest number of studies on the
phenomenon of consumption listed in Table
6. Upon analyzing the data showcased in
this table, it is evident that there is a marked
divergence between the university ranked first
and all others regarding their publication count.
The University of Manchester ranks first by far,
with 57 publications. This demonstrates that
the university engages in intensive academic
production on consumption compared to other
universities. Boston College and Lancaster
University are in second and third place, each
having an equal number of 17 publications.
National Research University and the
University of Edinburgh are in fourth and fifth
place, with the same number of studies (16). It
can be stated that there is competition among
the universities in the table in terms of their
number of publications. Several universities
have the same number of publications,
however, their ranking is determined by the
number of citations or other factors.

When examining the journals with the
highest number of publications in Table
7, Cultural Sociology is a journal that
encompasses articles researching a wide
range of socio-cultural forces, phenomena,
institutions, and contexts from various
sociological perspectives. The journal aims
to understand the effects of culture on social
life by including theoretical, methodological,
and empirical studies within the discipline of
cultural sociology. The Journal of Cultural

Sociology holds a prominent position within
the realm of cultural sociology as a renowned
publication. Renowned for its exceptional
articles, interdisciplinary perspective, and
emphasis on cutting-edge research, it has
established a distinguished reputation within
the academic community. The journal, which
ranks first with 41 articles, is in the Ql
category and publishes four issues per year.
This publication frequency enables the rapid
dissemination of current research. The Journal
of Consumer Culture, which encompasses
interdisciplinary ~ studies  focusing  on
consumption and consumption culture, ranks
second in terms of the number of articles, with
35 studies. The Journal of Consumer Culture
is also in the Q1 category and publishes four
issues annually. This publication interval
allows for the regular release of new research
in consumption-related fields. Additionally,
the journal embraces an inclusive approach
that intersects with various social sciences
and disciplines, providing support for research
endeavors focused on consumption culture
and consumption sociology. Consequently,
it effectively serves a broad spectrum of
academic readership and fosters knowledge
exchange among researchers across diverse
fields of study. A noteworthy observation
arises when examining Cultural Sociology:
while it holds the second position in terms
of the number of articles listed in Table 7,
it remarkably secures the first rank in total
citation count.

Table 6
Universities which produce the most studies
Uni o Number of . o Number of
niversities P Universities P

publications publications
1 | University of Manchester 57 11 | University of Toronto 13
2 | Boston College 17 12 | University of Warwick 12
3 | Lancaster University 17 13 | University of Leicester 11
4 E?;fgaé(ﬁl?;f (r)thEE(I)lrll\(])?;itsy 16 14 | University of Sheffield 11
5 | University of Edinburgh 16 15 | Monash University 10
6 | University of Amsterdam 13 16 | Rutgers University 10
7 | University of British Columbia 13 17 | University of Otago 10
8 | University of Cambridge 13 18 | University of Valencia 10
9 | University of Helsinki 13 19 | University of York 10
10 | University of Oviedo 13 20 | Northwestern University 9
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Table 7

Journals that have published the highest number of studies

Journals Nun.lbey of h-index | g-index Tota} nl}mber
publications of citation(s)
1 | Cultural Sociology 41 10 15 282
2 | Journal of Consumer Culture 35 14 32 1034
3 | The Journal of the British Sociological Association 28 13 24 611
4 | Poetics 18 14 27 1123
5 | Journal of Economic Sociology 21 3 14 205
6 | Sociological Review 20 10 16 270
7 |IEEE Access 19 5 10 119
8 | Sociologia Ruralis 19 16 19 1854
9 | Journal of Consumer Research 16 14 16 5503
10 | Consumption Markets & Culture 14 6 14 208
Table 8 encompasses the most Conceptualizing the Social Patterning of
cited studies, based on the references Consumption in Postmodernity” clarifies

(bibliographies) of the 1,528 studies
provided. When considering the references
of these 1,528 studies in Table 8, the highest
citation among them is for the article titled
“Brand Community” by Albert M. Muniz,
Jr. and Thomas C. O’Guinn, published in
the Journal of Consumer Research in 2001.
This article studies branding and its effects
on society and communities, achieving a
striking total of 2,564 citations in WoS
and 8,352 in Google Scholar. The article
examines the potential of brands to create
a community among consumers and the
effects of brand communities on consumers.
It highlights the significance of strategies
for building community among consumers.
Brand communities provide evidence that
they enable consumers to engage more
deeply with brands and can positively affect
brand loyalty, brand image, and marketing
success.

The article titled “Does Cultural Capital
Structure American Consumption?” by
Douglas B. Holt, whose h-index is 30 and has
a total of 7,744 citations on Google Scholar,
is cited 2,138 times in the table and evaluates
whether differences in cultural capital
resources shape taste patterns in the United
States, ranking in second place. Holt’s earlier
article, published in 1997, ranks fourth. This
article has a total of 428 citations in WoS and
1,379 citations in Google Scholar. The article
titled “Poststructuralist Lifestyle Analysis:

the social patterns of consumption in the
postmodern era by using a poststructuralist
approach. The author emphasizes that
consumption is more than an economic way
oflife; itis an expression of social differences.

Table 9 shows the presence of
publications on “consumption” and the
number of citations for these references. The
comparison of total citation figures from
WoS and Google Scholar provides insight
into two different sources used to determine
the influence of publications in the academic
field and the prevalence of citations. When
considering this table, it can be seen that
there are some differences between the total
citation numbers in WoS and Google Scholar.
Forinstance, Bourdieu’s study, Distinction: A
Social Critique of the Judgment of Taste, had
255 citations in WoS and 77,037 in Google
Scholar. Giddens’ study, Modernity and Self-
Identity, received 100 citations in WoS and
54,532 in Google Scholar. Similarly, there are
differences in the number of citations among
the other studies. One of the most remarkable
findings is that Bourdieu’s Distinction is the
most cited work in both WoS and Google
Scholar. This table also demonstrates that
publications on consumption are generally
focused on disciplines such as sociology,
cultural studies, and consumption studies.
The studies of Giddens and Bourdieu, along
with the work of other sociologists, have had
a significant influence in this field. Bourdieu
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and Giddens’ contributions to the field offer
a comprehensive understanding of consumer
culture and behavior. Each of them helps us
understand the dynamics of consumption
practices in contemporary society by
addressing the social and individual
dimensions of consumption. Indeed, upon
closer examination, it becomes evident that
all of the first five authors mentioned are
exclusively affiliated with sociology.

3.2. Scientific mapping analyzes

Within the scope of scientific mapping
of international scientific studies on
consumption and sociology (1) co-citation
network on the basis of publications and
authors (2) co-occurrence network formed
by key words and thematic map (3) author
and country cooperation network have been

conceptual and social structure of the
scientific field was examined.

Intellectual Structure

A co-citation network is formed when two
publications or authors are found together in
the reference list of another publication. In co-
citation analysis, network formation takes place
by considering the references of the studies in the
research data [16]. For the co-citation network
analysis of the research data generated according
to the publications and authors shown in Figure 1
and Figure 2, the clustering algorithm “Louvain”
technique was selected, and the number of nodes
in the network was determined to be “50.” The
size of the nodes in common citation networks
is related to the number of citations. The dense
relationships between studies or authors are
demonstrated by the thickness of the lines

analysed. Accordingly, the intellectual, between the nodes [29].
Table 8
Most Globally Cited Documents
WoS Google
. o Scholar
Document title Authors Journal name citation | .- .
total citation
total
1 . Muniz, A. M. & Journal of Consumer
Brand community 0’Guinn, T. C. (2001) | Research 2564 | 8332
2 | Does pultural capltal. structure Holt, D. B. (1998) Journal of Consumer 664 2138
American consumption? Research
3 | Automotive emotions: Feeling Sheller, M. (2004) Thepry, Culture & 504 1230
the car Society
4 | Poststructuralist lifestyle analysis:
Conceptualizing the social | Holt, D. B. (1997) Journal of Consumer 48 1379
patterning of consumption in Research
postmodernity
5 | Consuming dark tourism: A Stone, P., & Sharpley, | Annals of Tourism 425 1147
Thanatological perspective R. (2008) Research
6 | Assessing dietary intake: Who, Macdiarmid, J., & Nutrition Research 397 694
what and why of under-reporting | Blundell, J. (1998). Reviews

7 |Reducing energy demand: A
review of issues, challenges and

Sorrell, S. (2015)

Renewable and
Sustainable Energy 377 683

social change

approaches Reviews
8 Green consumption: Behavior Annual Review of
ption: Peattie, K. (2010) Environment and 376 994
and norms
Resources
9 |Problems in comparative
research: The example of Peterson, R. A. (2005) | Poetics 341 832
omnivorousness
10 | Sociology, environment,
and modernity: Ecological Spaargaren, G., & Society & Natural 306 1057
modernization as a theory of Mol, A. P. (1992) Resources
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Table 9
Most Locally Cited References
WoS Google
Documents citation Scholar
total citation total
1 ?2;2(.11eu, P. (1984). Distinction: A Social Critique of the Judgement of 255 77037
2 | Giddens, A. (1990). Modernity and Self-Identity. 100 54532
3 |Peterson, R. A., & Kern, R. M. (1996). Changing highbrow taste: From
; 100 3388

snob to omnivore.
4 | Warde, A. (2005). Consumption and theories of practice. 74 3787
5 | Featherstone, M. (1991). Consumer culture and postmodernism. 59 9551
6 |Reckwitz, A. (2002). Toward a theory of social practices: A development

X ; e 57 7813

in culturalist theorizing.
7 | Bryson, B. (1996). Anything but heavy metal: Symbolic exclusion and

. A 55 1589

musical dislikes.
8 |DiMaggio, P. (1987). Classification in art. 54 1972
9 |Peterson, R. A. (1992). Understanding audience segmentation: From elite 54 1556

and mass to omnivore and univore.
10 | Bennett, T., Savage, M., Silva, E. B., Warde, A., Gayo-Cal, M., & 53 2012

Wright, D. (2009). Culture, class, distinction.

When the co-citation network is
analyzed according to the publications, it is
evident that three clusters have formed (see
Figure 1). The publication that pioneered
Cluster 1 was produced by Bourdieu [30],
followed by Peterson and Kern [31]. In

Cluster 2, Giddens [32] became prominent.
Finally, Warde’s [6] publication in Cluster 3
pioneered the cluster. Based on the common
citation network, Bourdieu’s [30] publication
can be deemed the most influential and
important publication in the field.

Fig. 1. Co-citation network according to publications
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Fig. 2. Co-citation network according to authors

The co-citation network according
to the authors is shown in Figure 2. Three
clusters were formed based on this analysis.
Significant authors representing Cluster 1
are A. Warde and P. Bourdieu. E. Shove
represents Cluster 2, while A. Giddens and
T. Veblen are significant representatives of
Cluster 3. It can be stated that A. Warde and
P. Bourdieu, who are in Cluster 1, co-cite
studies within the scope of the research data,
and the frequency of jointly citing these two
authors is quite high.

Conceptual Structure

The keywords in the studies were
analyzed to reveal the conceptual structure
of international studies on consumption and
sociology considered within the scope of the
research. Co-occurrence analysis based on
keywords assumes that keywords that appear
together often have a thematic relationship
with each other, similar to co-citation analysis
[19]. Clusters form in the co-occurrence
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network. In clustering, two measures are
considered: centrality and density. Centrality
refers to the degree of interaction of a cluster
with other clusters, while density refers to
the internal harmony of a cluster [33].

When the co-occurrence network is
examined according to the keywords based
on Figure 3, it can be observed that six
different clusters were formed. The keywords
“consumption” in Cluster 5 and “sociology”
in Cluster 1 represent the clusters with
the highest centrality and density in line
with the research topic. While the word
“Bourdieu” became prominent in Cluster 2,
it has become “consumption sociology” in
Cluster 3. Cluster 4 was pioneered by the
words “sociology of food” and Cluster 6
was pioneered by the words by the words
“consumer culture”.

The thematic map facilitates the
identification of themes through keyword
analysis and allows for the analysis of the
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Fig. 3. Co-occurrence network by keywords

development of themes related to the field
by visualizing them in a diagram [18].
The thematic map generated based on the
keywords in Figure 4 defines the areas/
themes where studies on consumption
and sociology are focused. There are four
quadrants on the thematic map: the upper
right quadrant represents motor themes; the
lower right quadrant represents core themes;
the upper left quadrant defines niche themes;
and the lower left quadrant defines emerging
or disappearing themes. Motor topics refer
to subjects that are quite high in terms of
both centrality and intensity, indicating that
researchers work continuously and for an
extended period on these themes [33].

It refers to the most basic fields of study
during the period in which consumption and
environmental sociology were defined as motor
themes, considering the studies on consumption
and sociology between 1975 and 2022. It is
observed that the concepts of sociology and
Bourdieu have become predominant within
the scope of the basic themes in the lower right
quadrant. The main themes define different
but interconnected fields of study related to
the research area that continue to develop and
may become motor themes in the future. The
niche themes are concepts in which the subjects

studied in the field are considered independently
and unaffiliated with other subjects within the
field of study [33].

We encounter the concept of “technology”
as a niche theme within the framework of
this analysis. Additionally, emerging or
disappearing themes refer to new emerging
topics or topics that are no longer being studied.
Based on the results of the analysis, “food
consumption” is assessed within the scope of
this theme. In conclusion, “urban sociology”
has been included in both niche themes and
emerging or disappearing themes.

The social structure of the studies
considered within the scope of the research
was analyzed by examining author and country
collaborations. The scientific collaborations
in question also explain the relationships
between authors and countries. The number of
nodes set to “100” and the clustering algorithm
“Louvain” were selected for the visualization
of the collaboration network.

Figure 5 demonstrates the collaboration
network of the authors. Nine different
clusters were generated as a result of the
analysis. It appears that the authors with
the most effective and strong cooperation in
terms of cooperation are A.K Jorgenson and
A. Warde.
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Fig. 4. Thematic map based on key words
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Fig. 5. Collaboration network of authors
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‘hungary.

chile

united kingdom ...,

Fig. 6. Collaboration network of countries

When the cooperation network of
countries is observed (see Figure 6), it
is evident that four clusters have been
generated. While Germany is the most
significant representative of Cluster 1,
Finland, France, and Sweden collaborated
intensively in Cluster 2. Cluster 3, on the
other hand, includes countries in the field
that are important and are in intensive
cooperation, with the United Kingdom and
United States as the pioneers of this cluster.
Finally, the cooperation between Korea
and Pakistan, which forms Cluster 4, has
become prominent. It can be seen that Korea
is particularly engaged in cooperation with
other clusters.

4. Conclusions

There are several reasons for the intense
interest in academic studies on consumption
and the increase in publications in this
area. The foremost reason is undoubtedly
the growing importance of consumption.
Scholars from various disciplines need
to understand and analyze consumption
practices, behaviors, and their consequences.
Second, the complexity of consumption
stems from its interdisciplinary nature. The
topic encompasses a plethora of academic
disciplines, including consumption studies,
sociology, cultural studies, anthropology,

economics, psychology, and marketing.
Adopting multidisciplinary approaches that
recognize the multifaceted and complex
character of consumption is imperative for
understanding it comprehensively. Thirdly,
consumption is closely related to social and
cultural transformation. Globalization, rapid
technological developments and the rise of
consumption culture have led to significant
changes in social and cultural dynamics.
Academic studies on consumption aim to
capture and interpret these transformations,
shedding light on how consumption practices
overlap with broader social, economic and
cultural changes. A fourth factor is inequality
and social stratification. Consumption
patterns and preferences are closely linked
to social stratification and inequality.
Researchers investigate how different social
groups engage in consumption practices
and how these practices contribute to the
reproduction or challenge of existing social
hierarchies. This focus on inequalities adds a
critical dimension to consumption studies. 4
fifth topic concerns the effects of advertising
and media. Advertising and media play an
essential role in shaping consumer desires,
preferences, and behavior. The increasing
number of advertising channels, digital
media, and social networks has significantly
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affected consumption patterns. Scholars
study the effects of advertising and media on
consumer culture and critically assess their
consequences. Another aspect of interest in
the phenomenon of consumption is related
to the need to produce concrete policy
implications. The consumption studies have
practical implications for policymakers,
businesses and marketers. Research findings
provide information for the development
of policies related to consumer protection,
marketing practices, sustainability and
public health. The academic interest for
consumption aligns with the broader societal
concern to create more equitable, sustainable
and responsible consumption patterns.
And finally, the topic of the sustainability
of the consumption phenomenon has
gained significant attention in recent years.
Academics are increasingly examining
sustainable consumption practices, exploring
ways to encourage environmentally
responsible behavior and diminish the
negative consequences of overconsumption.

Relating to the above-mentioned
assessments, we can conduct an evaluation
of certain issues and problems that will
gain importance and priority in the research
and examination of the consumption
phenomenon. It can be indicated that the
first of these is the issue of sustainable
consumption. Increasing concerns regarding
environmental sustainability and the need
to address climate change are likely to
continue to be crucial areas of research in
studying sustainable consumption practices.
As a result, governments are responsible
for promoting consumer responsibility
and approaches that promote sustainable
consumption habits. Therefore, research
must focus on such policy orientations in this
respect.

Second upcoming research topics
encompass examining patterns in online
shopping habits, forecasting possible
implications from digital consumption,
and evaluating how social media shapes
consumer decision-making. Third, the
subject of consumer welfare and happiness
seems to become predominant. Researchers
are increasingly interested in examining the
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relationship between consumption, well-being,
and happiness beyond materialist concepts
of consumption. Future studies may focus on
alternative measures of success and satisfaction,
the role of experiential consumption, and the
effects of consumption culture on individuals’
psychological well-being.

A fourth topic that may become
predominant is the relations between
technological advances and consumption.
Developments in internet-based technology
will radically change consumption trends
and patterns. Research in this area will
address the effects of these technologies on
consumer behavior, subjective consumption
experiences, and ethical issues such as data
privacy and digital surveillance.

A fifth possible research orientation
may relate to social inequality and justice.
Consumption patterns are closely linked
to social inequalities, and future research
will probably continue to address the
relationships between consumption and social
justice. This may encompass investigating
the role of consumption in perpetuating or
challenging existing inequalities, examining
the effects of marketing and advertising on
vulnerable groups, and exploring alternative
consumption patterns that reduce inequalities.
Finally, consumption should be approached
from a cross-cultural and global perspective,
as consumption practices and meanings
vary between cultures and societies. Future
research may focus on exploring the cultural,
social, and economic factors that shape
consumption behaviors in different contexts.
Furthermore, globalization intensifies market
interconnections, highlighting the significance
of cultural dynamics and prompting
investigations into how this interplay can
impact consumption. Consequently, there is a
growing inclination toward conducting cross-
cultural comparative studies on consumption.
These are just a few of the issues and problems
that will likely gain importance in future
research on the phenomenon of consumption.
As social, environmental, and technological
changes emerge, academics will shift their
focus to new research to address the challenges
and opportunities that arise in understanding
and shaping consumption behaviors.
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This article presents a bibliometric analysis of academic studies on consumption from 1975 to
the present. The study was undertaken to identify trends in consumption publications, understand
networks, and outline future research directions. It also evaluated the impact and importance of
researchers and specific academic publications using various bibliometric tools, such as citation
mapping and co-authorship networks. The research methodology revealed interdisciplinary
collaborations and opportunities for further research based on authorship/research network data.
Finally, it highlights the benefits of using bibliometric analysis when examining consumption in
general. By analyzing sociological publications related to consumption, we hope to convey critical
themes prevailing in the field while identifying new avenues for continued research and shared interest
across disciplines in future work. The analysis presented in the study is based on examining 1528
publications published between 1975-2022 using bibliometric methods. This study used data from
the Web of Science database and comparative analysis using Google Scholar. The findings revealed a
significant increase in consumption during the studied period. It was noted that most of the publications
were articles written in English. Although sociology-oriented researchers contribute to this field of
study, multidisciplinary approaches are also critical. It is expected that research on consumer behavior
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will continue to be important in the future. Various themes are likely to emerge, such as sustainable
consumption, digital habits among consumers, customer satisfaction and happiness, the impact of
technological developments on consumption patterns, and how different cultures and groups access
consume differently. This study offers an opportunity to understand and analyze consumption practices,
behaviors and their consequences within the framework of the discipline of sociology. Due to the
interdisciplinary nature of the concept of consumption, it is important to gain a deeper understanding.
This study will contribute to international academic literature by identifying trends in consumption
publications within the discipline of sociology, identifying social networks, assessing the importance
of academic publications, and outlining future research directions.

Ooeporcaro 4.06.2024.
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