
ISSN 2074-5354 (print), ISSN 2522-9745 (online). АКАДЕМІЧНИЙ ОГЛЯД. 2018. № 2 (49)

References
1. Beliaevskyj, Y.K. (2004). Marketynhovoe ysledovanye: ynformatsyia, analyz, 

prohnoz: Uchebnoe posobye dlia studentov VNZ ����������� �������������� ��������������� [Marketing research: information, analy-
sis, forecast: A manual for students of higher educational institutions]. Moscow, Fynansy y 
Statystyka Publ., 414 p.

2. Petrovs’ka, S.V., Sergiienko, S.A. (2012) Matrychnyj metod analizu ta optymizatsii 
kompleksu marketynhovykh komunikatsij aviakompanii [Matrix method of analysis and 
optimization of the complex of marketing communications of the airline]. Problemy 
systemnoho pidkhodu v ekonomitsi [Problems of a Systemic Approach in Economics]. Kiev, 
NAU, issue 33, pp. 172-177.

MATRIX METHOD OF THE EFFICIENCY LEVEL EVALUATION OF THE 
MARKETING COMMUNICATIONS COMPLEX OF AN AIRCRAFT 

Svitlana A Serhiienko, �ational Aviation Unive�sity, Kyiv (U��aine). E-�ail: �nisv@
ukr.net

��I: �0.32342/20�4-5354-20�8-2-49-8

Key words: analysis of communication activities, matrix approach, estimation of the advertisin� 
efficiency, marketin� communication complexes, matrices of marketin� communication complexes.

�at�ix app�oa�h to esti�ation of effi�ien�y of the �a��etin� �o���ni�ations �o�plex, whi�h 
p�ovidin� with effi�ien�y esti�ation of the st���t��e and of o�de� and of �atio to va�iations of �se 
the ele�ents of �o���ni�ation �i���lation and the a�o�nt of effo�t and �eso���es expended. �at�ix 
app�oa�h of esti�ation of effi�ien�y is investi�ated in aviation and applied by the ai�line and ta�in� into 
account the features of the use of marketing communications in this area. Evaluation of each element 
of the adve�tisin� appeal is analyzed fo� i�pa�t and effe�tiveness in �elation to the enti�e �o�plex of 
marketing communications of the airline. This method also makes it possible to assess its importance 
relative to the remaining elements of marketing communications, and makes it possible to calculate 
the ove�all i�pa�t not only on the �o�pany’s i�a�e, b�t also on the awa�eness of existin� �ons��e�s 
and future customers of the airline. The proposed method can calculate the necessary costs relative 
to the effe�tiveness of the �se of a �e�tain set of �a��etin� i�pa�t tools on the �ons��e�. The �se of 
the p�oposed �ethodolo�y allows to opti�ize the effe�tiveness of fo��in� a �o�plex of �a��etin� 
communications and increase the indicators of image and awareness of consumers, as well as calculate 
the in��ease in p�ofit and opti�ize the data based on �e�o��endations fo� a spe�ifi� allo�ation of f�nds.
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