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The article is devoted to the problem of determining the components of enterprise value and its
business valuation. The methodological approaches to forming influence on enterprise value in the
present market conditions are considered in the article. Strategies of enterprise value management in
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It is known that in the present market
conditions owners and co-owners of enter-
prises as well as other stakeholders who have
investment interest in enterprises don’t fully
understand in what way and with what com-
ponents enterprise value and its business val-
uation are generated. In these conditions de-
termination of the main influential compo-
nents in generating enterprise value and its
business valuation is very topical.

Some of the main components which
generate market value of an enterprise and
its business in the present market conditions
are enterprise revenue, its profit as well as ef-
ficiency indicators of employing assets and
expectation. At the same time topicality of
research of interrelations between the de-
fined components and determination of strat-
egies and technologies of their further imple-
mentation directed at managing enterprise
value and value of its business is increasing.
All this will give the possibility to get max-
imal benefit for owners of the enterprise as
well as other stakeholders.

Research of the components generating
market value of an enterprise and its business
in the present market conditions supposes
implementation of appropriate critical anal-
ysis of the current scientific developments of
foreign and national scientists. The problems
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of assessing enterprise value and implement-
ing business valuation found reflection in the
scientific works of a number of foreign and
national researchers such as V.V. Bochrov
[1], S.V. Valdaytsev [2], T.V. Momot [5],
Sh. Pratt [7], Rees Richard P. [9], V.N. So-
kolov [11], Ch. Frank [13], V.A. Shcherba-
kov [14].

The scientists in their works touched
upon the problems concerning determination
of the ways of company value assessment.
But the derived results don’t reflect influence
of the existing components of enterprise val-
ue and its business valuation as well as im-
pact of these valuable components on gen-
erating market value of an enterprise and its
business in the present market conditions ful-
ly enough.

The goal of this work is to determine
valuable components of enterprise value and
its business valuation in the present mar-
ket conditions as well as provide theoreti-
cal justification of methodological approach-
es to determining the impact of interaction of
these valuable components on enterprise val-
ue and its business valuation in the present
market conditions taking into account alter-
native ways of enterprise use, liquidation of
its business or whole liquidation of the en-
terprise.
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It is known that implementation of dif-
ferent actions or making operations by agents
of market activity needs certain goals. As-
sessment of enterprise value or its business
valuation is also made in compliance with
the set goals. Some of the main goals of en-
terprise assessment or its business assess-
ment are the following [5, 8, 11, 14]:

1. Assessment of stock or stake which
is brought in as ownership investment when
a new enterprise is set up.

2. Assessment of stake in the enterpris-
es or ownership complexes which are con-
sidered as collateral.

3. Determination of maximal accept-
able price for the purpose of buying shares of
enterprises which are merged.

4. Determination of reasonable value of
authorized investment in the enterprise by a
venture investor.

5. Determination of reasonable value
of the ratio at which shares of different en-
terprises have to be exchanged when a joint-
stock company is reorganized.

6. Value determination of the whole
business which is sold out.

7. Business assessment for insurance
of business and financial risks or transfer of
business for management.

In compliance with the set goals it is
necessary to take into consideration that an
enterprise is an industrial, economic and
property complex which is used for imple-
mentation of entrepreneurial activity [14].

If we consider definition of business it
is an entrepreneurial activity directed at pro-
duction and sales of goods and services or
other activity which is aimed at getting in-
come. Business is done by a person (legal or
individual) that owns an enterprise or man-
ages it [14].

Thereby, business assessment and en-
terprise assessment are not equivalent ac-
tions. It is possible to assess an enterprise
without entrepreneurial activity on the cer-
tain date. That is, an enterprise doesn’t have
business at the moment of assessment. But
it is impossible to assess business separately
from generating enterprise value. In the pres-
ent market conditions value of business of an
enterprise is considered as a component of
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additional value of an enterprise. This com-
ponent has its own constituents.

Hence, we can make a conclusion that
in the present market conditions enterprise
value is formed by the following components

(1):
VE=VA,+ VA, + VB (1)

where VE — value of an enterprise;

VA, — value of assets employed in
business of an enterprise;

VA,, — value of assets which are not
employed in business of an enterprise;

VB — value of business of an
enterprise.

It is known that an enterprise while do-
ing business buys material, financial, labour
and other assets which are not employed
completely in its activity. Market value of
these uncommitted assets can considerably
differ from its balance value. High liquid un-
committed assets have higher value and add
to value of an enterprise. Low liquid uncom-
mitted assets, at best, don’t add to value of an
enterprise. At worst, low liquid uncommitted
assets will be reducing value of an enterprise.

Moreover, value of business of an en-
terprise has its own components which are
formed on basis of such characteristics as (2):

VB =RE + OP + EEA + Exp 2)

where RE —revenue of an enterprise from its
business;

OP — operating profit of an enterprise
from its business;

EEA — efficiency of employment of
assets in business of an enterprise;

Exp — expectation of the results of
doing business of an enterprise.

Thereby, enterprise value is not simply

a sum of value of assets and value of busi-
ness. Components of enterprise value can be
objects of management of their value. So val-
ue management can be implemented through
an appropriate organizational and economic
mechanism of enterprise value management.
With the help of this mechanism develop-
ment of strategies for managing enterprise
value and its business valuation becomes
possible. Achievement of the goals which
will be set within the defined strategies will
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be implemented due to development and re-
alization of appropriate policies and technol-
ogies.

Thus, in the functioning of the appropri-
ate organizational and economic mechanism
of enterprise value management the author
offers the following strategies:

1. The strategy of increasing value of
business assets.

2. The strategy of increasing value of
excessive assets.

3. The strategy of increasing revenue
of an enterprise.

4. The strategy of increasing profit of
an enterprise.

5. The strategy of increasing efficiency
of employing assets of an enterprise.

6. The strategy of making appropriate
expectation.

The strategy of increasing value of
business assets supposes increasing value of
business assets which are employed in busi-
ness due to increasing its functional possi-
bilities. It can be done with the help of re-
structuring or updating and modernization of
these business assets. Updating and modern-
ization need investment that itself increases
value.

The strategy of increasing value of ex-
cessive assets is directed at increasing value
of these assets. This strategy supposes dis-
posal of excessive assets and neutralization
of the possible negative impact of these as-
sets on business value.

The strategy of increasing revenue of an
enterprise from doing business has direct cor-
relation with enterprise value. The proposed
strategy supposes usage of policies and tech-
nologies which increase revenue of an enter-
prise due to increased sales volume and ap-
propriate pricing.

In the market conditions an enterprise
does business, gets revenue but, possibly,
does not make profit. In these conditions the
strategy of increasing profit of an enterprise
from doing business has direct influence on
enterprise value. Within the offered strategy
the level of profit has dependence on policies
and technologies which are connected with
impact on commercial expenses, administra-
tive expenses, general burden and production

price. Also in these conditions tax policy and
technologies decreasing tax burden have es-
sential effect on the amount of profit.

The strategy of increasing efficiency of
employing assets of an enterprise uses poli-
cies and technologies directed at increasing
efficiency of employing fixed assets, invento-
ry, accounts receivable and accounts payable.

The strategy of making appropriate ex-
pectation is directed at a stakeholder and
supposes impacting on enterprise value and
its business in compliance with the amount
of economic benefits which are expected
by the stakeholder with ownership, dispos-
al and utilization of an enterprise or its busi-
ness. Implementation of this strategy suppos-
es very active use of information and com-
munication policies and technologies which
are directed at external and internal environ-
ment of an enterprise as well as at appropri-
ate consumers of these information and com-
munication products.

For instance, it is possible to increase
the level of expected benefits with the help of
the following information:

— participation of an enterprise in na-
tional and international specialized exhibi-
tions and other appropriate public events;

— participation of an enterprise in open
and closed competitions and tenders;

— winning of an enterprise in open and
closed competitions and tenders;

—presence of information campaigns re-
lated to successful execution of orders which
were got as a result of winning in specialized
open and closed competitions and tenders;

— information promotion of responses
from reputable persons about successful exe-
cution of the orders;

— presence of free access to public state-
ments which reflect financial and economic
state of the enterprise;

— presence of certificates of the ISO
quality standards which were got by the en-
terprise.

The approaches offered by the author
give possibilities to impact on enterprise val-
ue and its business valuation in the present
market conditions.

The main goal of such research is de-
termination of the components of enterprise
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value and its business valuation as well as
determination of methodological approach-
es to management of enterprise value taking
into account the basic goal which potential
and real owners of an enterprise would like
to achieve. The higher probability to achieve
expectations of stakeholders is, the higher
the level of enterprise value and its business
is considered to be.

Integrated use of the offered strategies
and approaches gives possibilities to imple-
ment management impact on enterprise val-
ue and its business valuation with maximal
efficiency.

Development of appropriate policies
and technologies for implementation of the
offered strategies which will be used within
the organizational and economic mechanism
of enterprise value management in the pres-
ent market conditions and filling this mech-
anism with appropriate components are pos-
sible further directions of this scientific re-
search with the subject which is topical and
prospective.
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CratrTiO IPUCBSYECHO MPOOJIEMi BU3HAUCHHS CKIIAJ0OBUX BapTOCTI IiIIPHEMCTBA Ta HOro OizHe-
cy. Y cTaTTi po3mIsJaoThCsl METOIOJIOTTYHI MIIX0/1M /10 (POPMYyBaHHS BIUIMBY Ha BapTiCTh MiIIPHEM-
CTBA B Cy4aCHUX PMHKOBHX yMOBAaX. 3allpONIOHOBAHO CTPATErii yIpaBiIiHHS BapTIiCTIO ITiJIPHEMCTBA B

Cy4aCHUX PUHKOBUX YMOBaAX.

Kniouogi cnosa: nionpuemcmeo, 6iznec nionpuemcmaea, eapmicmo RiORPUEMCHIGA, 8APMICHb
0i3necy nionpuemcmea, 04iKy8anus, 3auikasieHi ocoou.
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Cratpst mocBslIeHa MpoOIeMe ONpPECICHUS] COCTABISIONIMX CTOMMOCTH TPEIIPHUITHS U €T0
OusHeca. B crarbe paccMaTpHBarOTCS METOIOJOIMYECKUE TOAXO0/bI K (JOPMUPOBAHHIO BIIHSIHUS Ha
CTOUMOCTh NPEANPUATUS B COBPEMEHHBIX PBIHOYHBIX yclIoBUsAX. IIpemioikeHsl cTpaTeruu ymnpasie-
HUSI CTOUMOCTBIO IPEANPHUATHS B COBPEMEHHBIX PHIHOYHBIX YCIOBUSX.

Knrouegwie cnosa: npeonpuamue, duzHec npeonpuamus, CHOUMOCHb RPEONPUAMUA, CHOU-
MOcHmb Ou3Heca npeonpuAmuUA, 0HCUOAHU, 3AUHNEPECOBAHHbLE LY.

Haoitiuno 0o peoakyii 1.10.2012.
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