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The research is devoted to the study of the development of one of the consumer goods markets. 
The choice is explained by the fact that, in aggregate, such markets form a significant share of gross 
domestic product. The target jewelry market is a very specific segment of the national economy. On the 
one hand, jewelry is not a necessity and does not directly affect the level of human life support, which 
is not included in the consumer basket. On the other hand, as long-term investments in products they 
perform the function of accumulation. Despite the rise in prices and the decline in the effective demand 
of the population, the jewelry market is notable for its dynamic development, but its patterns are related 
to the characteristics of the characteristics and the specifics of the market. The goal is to study the 
stages of formation and development of the jewelry market and to model the forecast of market demand 
for them. For evaluation, we used criteria for changes in indicators of the volume of jewelry sold and 
the influence of external factors.

To justify the stages of development of the jewelry market graphic method� has been used, to 
obtain market volume forecasts and select the model with the highest approximation value – modeling 
with a linear, parabolic, polynomial trend using the �icrosoft Office Excel program� to confirm the 
findings on the forecast - numerical methods for the program �athcad.

�ethodical approaches to forecasting the volume of the jewelry market have been developed, 
consisting in using several models to identify trends in its development based on certain criteria and 
taking into account the influence of external factors. In the process of researching the jewelry market, 
three phases of development are highlighted. Predictions for parabolic and polynomial models and for 
the standard Excel prediction function show that the market will continue to increase sales. The growth 
in sales confirms that the demand for jewelry and the target group of consumers will continue.

The analysis of the state of the jewelry market in Ukraine, the modeling of the situation for 
the nearest future made it possible to identify trends in the stability of consumer demand regardless 
of economic situation and periods of development of the market under study. At the same time the 
following statement remains valid: the value of the demand for jewelry directly depends on the increase 
in real incomes of population.
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