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The trends of the consumer market development in Ukraine in the post-crisis period are investigated
in the present article. To characterize the operation of the consumer market, the structure of the GDP
of Ukraine is analysed by the categories of final use. It is shown that final consumer expenditure,
which is a potential for the internal consumer market development, only prevail in this structure in a
short-term prospect. It is grounded that for clarification of the index of qualitative development of the
internal consumer market the additional index of the market volume per capita should be applied. The
structure of industries is analysed by the gross value added and employment, which ensure the internal
consumer market development. It is revealed that approximately 90% of the population are engaged in
these industries. The imbalances in the structure of commodity exports and imports and their projection
on the consumer market development are distinguished. It is determined that goods of intermediate use
and capital goods prevail in the structure of exports. The conclusion was made that due to a balanced
economic policy of the state the import of goods of intermediate use will allow to manufacture final
output, which can meet the needs of the internal consumer market as well as be exported; eventually it

will stabilize the macroeconomic situation in the country.
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Problem statement. The research of
the regularities and trends of the internal
consumer market development in a market
economy is an urgent task of the economic
theory. It is stipulated by the fact that key in-
terests of consumers and producers of final
output become interwoven on this market. It
is meant to perform multifarious functions of
life support of the population; it is a mecha-
nism of reverse stimulating effect on the en-
tire complex of industries, and their priority
development is a premise of acceleration of
the economic growth rates. However, dis-
proportions and structural deformations of
the market operation mechanism result in
deformation of the consumer market opera-
tion, a decline in competitiveness of the na-
tional economy and deceleration of econom-
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ic development. The analysis of the market,
where domestically-made commodities are
sold, is important for several reasons. Firstly,
an increase in the sales volume of consumer
goods is evidence of an increase in the na-
tional economy efficiency as these goods are
of the highest value added compared to raw
materials and semi-finished goods used to
manufacture them. Secondly, in the consum-
er market, as a rule, the demand for national
sources of raw materials and producer goods
is established, id est. it determines the vector
of economic activity development in indus-
tries, which produce raw materials, semi-fin-
ished goods, machines and equipment.

An opportunity will turn into the reality
only when the rates of a country’s economy
growth will be determined by capacity ex-
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pansion and increase in the efficiency of the
internal consumer market. The trends on this
market in the Ukrainian economy under con-
ditions of globalization are of considerable
interest for researchers.

Analysis of recent researches and
publications. The problems of the develop-
ment and operation of the consumer market
are covered in the works by the following
Ukrainian scientists: V. Bazylevych, V. Bo-
drov, V. Lagutin, L. Ligonenko, V. Tochylin
[1-3]. The publications of the following au-
thors, namely: A. Ignatyuk, L. Volotshenko,
V. Danylova, T. Ostashko [4-6] are dedi-
cated to the consumer market research in the
light of separate industry markets. The prob-
lems of the processes analysis of the con-
sumer market regulation are investigated by
O. Azaryan, V. Heiets, A. Mazaraki [7-8]. It
should be noted that a consumer market like
any other type of market in the post-crisis
period experiences certain modification and
requires a profound research.

Aim of the article. The aim of the ar-
ticle is to distinguish the characteristic fea-
tures of the internal consumer market devel-
opment based on the macroeconomic indices
analysis.

Presentation of the basic research
data. By its essence market is an object of
microeconomic analysis but its research
would not be quite effective without investi-
gating the effect of macroeconomic indices.

The statistical data shows that the in-
ternal market of Ukraine is developing and
represents the ground for providing a growth
of the national economy in general. In par-
ticular, in the pre-crisis period (2000-2008)
the average annual rates of its increase ac-
counted for 10,4%. The economic postulate
consists in the fact that an increase of the
national market diminishes the dependence
of Ukraine’s economy development on the
situation on the foreign market. For instance,
in 2000 the specific gravity of exports in
the GDP structure accounted for 62,4%, in
2005 — 52,6%, in 2013 — 49,6% respectively
[9]. Within this period the share of exports in
the GDP structure decreased by 12,8%. Thus,
generally the internal market will exert more
and more effect on the dynamics of the eco-
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nomic increase and development in Ukraine
in a medium- and long-term prospect.

Grounding on the above-mentioned
empiric researches, it is important to appeal
to deep economic knowledge of the concept
of internal market and its constituents. It
should be marked that the absolute result of
the market operation characterizes the index
of its volume. For the internal market of the
national economy this index can be measured
as a sum of commodities and services, which
households and enterprises are able and ready
to purchase for final use at a certain price
level. According to V. Tochylin, such an ap-
proach allows to examine the internal mar-
ket through the size of the aggregate demand
for goods and services, which is a market
value of the final output aggregate manufac-
tured by the industries of material production
and the service sector in the state’s territory
within a specified period of time [10, p. 132].
At an international level the volume of the
internal market when calculating the global
index of competitiveness is measured based
not only on profits of participating residents
but also on borrowed assets of non-residents.
According to this, the index of the internal
market volume is calculated by the following
formula [11, p. 518]:

GDP + import of goods and services — !
export of goods and services (0

Based on the international statistical
data on the criterion of the internal market
size, Ukraine was on the 36th place out of
148 countries of the world in 2013; in 2008
by this index Ukraine took the 27th place re-
spectively (table. 1).

Table 1
The places of the countries
in the international rating by their market
sizes

Country Internal market|Foreign market
2008 | 2013 | 2008 | 2013

USA 1 1 2 2
China 2 2 1 1
India 3 3 4 4
Japan 4 4 5 8
Germany 5 5 3 3
Great Britain 6 6 6 10
France 7 9 9 11
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Table 1

Country Internal market | Foreign market
2008 | 2013 | 2008 | 2013
Italy 8 10 10 15
Russia 10 8 7 7
Brazil 9 7 22 26
Mexico 12 11 17 14
Turkey 16 16 27 27
Poland 22 20 23 22
Argentina 20 21 34 39
Ukraine 27 36 32 37
Hungary 43 56 35 34
Romania 39 43 52 47
Kazakhstan 54 55 49 44

Source: made and measured by the author
based on [11, p. 518].

It should be underlined that the pro-
duction of raw materials and semi-finished
goods in the internal market does not al-
ways meet the needs of the internal consum-
er market thus restraining its development.
Highly developed countries, where there is
a considerable share of exports in the GDP
structure, mostly sell hi-tech products of
a high value added in the foreign market,
but it can also restrain the development of
the internal consumer market due to decel-
eration of the profits increase rates; for in-
stance, it can be observed in Germany in the
post-crisis period. In particular, the trade
surplus of the most developed economy of
the European Union — Germany — accounted
for € 200 bln in 2013 [12]. This fact proves
that the profits of German companies from
exports of commodities are invested abroad
rather than spent inside the country for the

development of the internal consumer mar-
ket. But, according to the experts, it will
help to stabilize the economy of the Euro-
zone on the whole.

The above-mentioned analysis shows
that there is no unique solution of the issue of
the internal consumer market development
due to the export of raw material or hi-tech
products. The most probable thing is that
currently on the agenda there is the issue of
the state’s economic policy as to stimulation
or restraining of the internal consumer mar-
ket development.

The GDP structure by the categories of
final use is an important characteristic feature
of the consumer market operation (table 2).

The analysis of the data of table 2
proves that a considerable share in the GDP
structure by the categories of final use is
consumer expenditure. In particular, in 2001
their share accounted for 76,6%; in 2012 this
share increased up to 91,6%, which is char-
acteristic of the country as of that spending
more than saving. The share of households’
expenditures increased from 55% to 72,7%
within this period. As far as the development
of the consumer market is concerned, it is a
positive moment, as consuming goods and
services the population extends the market
capacity. The negative fact is that the share
of gross savings decreased. Thus, in 2012
compared to 2001 it reduced by 10,9%; their
total share in the GDP structure is lower than
the theoretically grounded minimum level
(25%), which is necessary for the process of
reproduction. In a long-term prospect it will
negatively affect the development of the in-
ternal consumer market. On the whole, a low

Table 2
The GDP structure of Ukraine by the categories of final use, % GDP
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- Households State & & 3

administration H =
2001 100 76,6 55,0 19,6 21,8 1,6 55,4 53,8 25,6
2012 100 91,6 72,7 18,4 19,2 | -10,8 | 46,6 57,4 14,7

Source: made by the author based on [9].



ISSN 2074-5354. AKAGQEMIYHWW OrJisif. 2014. Ne 2 (41)

level of savings does not promote investment
processes in the national economy and con-
siderable resources of households are spent
on the current consumption.

For clarification of the index of a quali-
tative development of the internal market, it
is necessary to apply the additional index,
which shows the volume of the internal mar-
ket per capita. This index represents nominal
incomes of the population aimed at purchas-
ing of goods and services. According to the
expert judgment, by this index Ukraine takes
the 39 place in the rating out of 40 countries
of Europe. This needs a further deeper re-
search.

The internal consumer market is mainly
supplied by the industries of the agro-indus-
trial complex, light and food industries, con-
struction, motor industry as well as by the
service sector branches (social, infrastructur-
al, servicing). Their share in the GDP struc-
ture is proved by the data given in table 3.

The analysis of the data in table 3 shows
that the processing industry (14,1%), agricul-
ture, forestry and fishery (9%), construction
(3,2%) take the largest share in this structure.
The total share of these branches in the gross
value added (GVA) structure accounts for
26,3%. The distinguished industries belong
to the real sector of economy and are the ba-
sis of the internal consumer market develop-
ment, as they manufacture actual product.

The infrastructure industries (activities of
transport and communication, financial and
insurance, real estate operations, activities of
hotels and restaurants, wholesale and retail
trade), which provide the consumer market
operation make up 43,2% in the GVA struc-
ture. Social branches, which render services,
account for 13,6%.

It should be noted that in these indus-
tries not only a considerable share of the
GVA is made but also 90% of the popula-
tion are employed. People employed in these
industries manufacture products and receive
profits, which are spent on the consumer
market later; it confirms the theoretical
macroeconomic model of the resources and
profits turnover. Therefore, the development
of these industries is expedient not only in
terms of economy but also in social terms as
employment is an indicator of the national
economy development. The higher is the em-
ployment, the more goods are manufactured
in the country.

The general issue of the consumer mar-
ket development in the Ukrainian economy
consists in imbalances between exports and
imports of goods. In particular, goods of in-
termediate use and capital goods prevail in
the structure of exports. The smallest share
in the general structure of the export of goods
by categories is consumer goods. Accord-
ing to the data of the NBU’s Department of

Table 3

Share of activity categories in the gross value added structure and employment in 2012, %

Industry Share in the GVA, %*|Employment, %**

Agriculture, forestry and fishery 9.0 6.1
Processing industry 14.1 16.4
Supply of electric power, gas, steam and air conditioned 3,6 33
Construction 32 34
Wholesale and retail trade; repair of vehicles and motorcycles 16.7 34
Transport and communication activities 8.2 8.3
Financial and insurance activities 5.0 2.6
Real estate operations 6.9 1.7
Professional, scientific and technical activity 34

Hotels and restaurants’ activities 1.3 11.3
State administration and defence; compulsory social insurance 5.1 8.9
Education 6.0 13.6
Health care and social aid 4.2 10.5
Provision of other types of services 1.0 3.7

Source: made by the author based on [13, p. 60-62].
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External Account, the export of consumer
goods decreased by 2,1% as a whole, but the
share in the structure of capital goods export
increased by 15,8% [9] due to the demand for
products of the domestic machine-building,
which is positive for the national industry de-
velopment.

The decline in the share of the consumer
goods export cannot be considered in full as
a negative phenomenon in terms of theory as
manufactured goods can be used on the inter-
nal consumer market. But the objection to it
is that the internal market was commoditized
due to the import of consumer goods. The
rate of increase in the consumer goods import
was the highest and accounted for 20,9% in
2012. The share of consumer goods in the to-
tal volume of imports increased up to 23,4%
compared to 19,9% in 2011. The import of
capital goods rose by 9,4% totally within this
year. The import of goods of intermediate
use reduced by 4,6% and the volume of these
goods in the total import reduced to 60,9% in
2012 compared to 65,4% in 2011 [9].

These statistical data is evidence that
the internal consumer market is supplied
by imported consumer goods. Most experts
emphasize on the fact that intermediate use
affects adversely the development of the

internal consumer market. We agree with
the experts, who consider the import of in-
termediate goods to the country, a positive
moment in the final output formation. The
dual approach to the import of goods of in-
termediate use is related to a further process
of final goods manufacturing and selling as
the goods made on commission can be con-
sumed on the internal consumer market or
exported to foreign markets; it is a positive
fact both in a short-term and a long-term
prospect for the development of Ukraine’s
national market (fig. 1).

Figure 1 shows that the import of goods
of intermediate use to the national economy
will allow to provide satisfaction of the needs
of the internal consumer market in a short-
term prospect; on condition of a deliberate
economic policy and innovative processes
implementation it will provide for Ukraine’s
access to foreign markets with goods of final
use in a long-term prospect. It will strengthen
the competitive advantages of the national
economy in the international division of la-
bour.

It is important to mark that our theo-
retical study of the development of the in-
ternal consumer market is proved by world
practice. For instance, the analysis of the

Import of goods of intermediate use to Ukraine

A 4

process

A 4

Production of final output on the internal
market of Ukraine

—

Final output for
internal
consumption

result

\

Exported final
output

Satisfaction of demand of the
internal consumer market

Access to foreign markets with
competitive ready goods

Fig. 1. The role of the import of goods of intermediate use in the development
of the internal market of Ukraine
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statistical data on China shows that there is
a considerable share of goods of intermedi-
ate use in its structure of imports, namely —
67%. It means the share of intermediate use
makes up nearly 65% that is approximately
the size of the share of Ukraine. According
to the researches by the Ukrainian scientist
V. Yurchyshyn of the «rising» countries of
India and China, a rapid increase in supplies
(the export of the countries of Asia) of in-
dustrial and intermediate goods to China (the
import of China) shows strengthening of the
status of China as a centre of manufacturing
final goods, including technological ones,
for deliveries to developed markets. On the
one hand, it is evidence of integration and
deepening of the international division of
labour, and, on the other hand, it shows in-
creased dependence of the South-East Asian
countries (Hong Kong, India, Japan, Korea,
Taiwan, Vietnam) on the efficiency and ef-
fectiveness of Chinese companies’ activities
in their world expansion [14, p. 35]. Accord-
ing to the researches, China is developing the
production volumes inside the country due to
its deliberate economic policy and takes the
leading positions in the world market. The
share of China in the world export of goods
accounted for almost 11,2% in 2012. China
is on the first place in the world by exports
of goods. However, before the economic re-
forms started (1970-es), this share accounted
for 0,9% in the world imports of goods, id
est. it is 10 times as large.

The above-mentioned allows to con-
clude that the development of national pro-
duction even in the direction of an export-
oriented economy based on own resources
as well as on imported intermediate goods
leads to the expansion of the internal market
both in a short-term and in a long-term pros-
pect. Due to an increase in the GDP volume,
the incomes of the population go up. Con-
sequently, the purchasing power and internal
demand grow, which is a direct result of the
development of the internal consumer mar-
ket.

Conclusions. The analysis of macroeco-
nomic indices proves that the development
of the internal consumer market requires a
deliberate economic policy of the state, both
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in a short-term and in a long-term prospect.
The internal consumer market is mainly sup-
plied by the industries of the agro-industrial
complex, light and food industries as well as
by the service sector branches. Not only do
these industries manufacture the actual prod-
uct and render services but also provide em-
ployment of the population. A high employ-
ment rate of the population is a potential for
the internal consumer market development.

Disproportions in the structure of ex-
ports and imports of goods in the Ukrainian
economy have a direct effect on the con-
sumer market. Consumer goods in the total
structure of the goods export by categories
make up the smallest share. There is a con-
siderable share of imported consumer goods
on the internal consumer market; the rates of
its increase are higher in the total structure of
imports. The import of goods of intermediate
use to Ukraine will allow to increase the pro-
duction of final goods on the national mar-
ket. These products can meet both the needs
of the internal consumer market and access
to foreign markets with competitive ready
output. The result of such an approach will
consist in the internal consumer market de-
velopment, both due to the endogenous and
exogenous factors.
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CratrTiO IPUCBSYEHO JOCIIPKEHHIO TEHACHIIIT PO3BUTKY CIOKUBYOTO PHHKY B YKpaiHi B IOCT-
KpHU30BHH nepiof. [1Jist XapakTepruCcTHKE pOOOTH Ha CIIOKMBUYOMY PHHKY cTpykTypa BBII Ykpainu ana-
J3y€ETHCS 32 KATETOPisIMH KiHIIEBOTO BUKOPUCTaHHs. [l0Kka3aHo, 10 KiHIIEBI CITO’KUBYI BUTPATH, SKi €
MTOTEHITIaJIOM TSl PO3BUTKY BHYTPIIIHBOTO CIIOKMUBYOTO PHHKY, TUTBKU TIEPEBaKaOTh B I CTPYKTY-
Pl B KOPOTKOCTPOKOBI# mepcrekTuBi. OOTpyHTOBAHO, IO IS TOSCHEHHS 1HACKCY SIKICHOTO PO3BUTKY
BHYTPIIIHBOTO CIIO)KUBYOTO PHHKY CJI1Jl BAKOPHCTOBYBATH JIOJATKOBHH 1H/IEKC 00CATY PUHKY Ha YLy
HaceneHHs. CTPYKTypa MPOMHUCIOBOCTI aHAJTI3y€eThCs JJOJaHO BaJOBOKO BAPTICTIO Ta 3aWHSATICTIO, SIKi
3a0e3MeuyroTh PO3BUTOK BHYTPIIIHBOTO CIIOKMBYOTO PUHKY. BusiBieHo, mo npubimsno 90% Hace-
JICHHS 33/1iHO y IUX Tamy3sX. Po3pi3HsioTs qucOananc y cTpyKTypi TOBApHOTO EKCIIOPTY Ta IMITop-
Ty 1 iXHi npoeKui'i Ha PO3BUTOK CTIO)KMBYOTO PUHKY. BcTaHOBIEHO, IO TOBapH MPOMIXXHOTO Bmcopnc—
TaHHS 1 KaIliTajabHI TOBApU TePEBAKAIOTH Y CprKTypl EKCIIOpTY. 3po6neH0 BHCHOBOK, III0 Y 3B SI3KY
i3 30aJIaHCOBaHICTIO EKOHOMIYHOT MOJIITHKH JAE€PIKABH IMITIOPT TOBAPIiB MIPOMIXKHOTO BHKOPHCTAHHS J10-
3BOJINTH BHUITYCKaTH KIHILEBY MPOJYKIIIIO, SIKa MOXKE 337J0BOJBHUTH MOTPEON BHYTPIIIHBOTO CIIOKHB-
YOro PHHKY, a TAKOXK Ha EKCIIOPT; B KIHIIEBOMY paxyHKY IIe NMpHU3BEE /10 cTadiiizanii MakpoeKoHO-
MIYHOT CHUTYyaIlii B KpaiHi.

Knrwouosi cnosa: BBII, npomucnogicmy, imnopm, excnopm, 3aitHAmMicmy, HAYIOHATbHA eKO-
HOMIKA, CROMCUGUUI PUHOK, HOGAPU RPOMINCHO20 GUKOPUCHAHHA.

B crarbe ucciieoBanbl TEHACHIIMN Pa3BUTHS MOTPEOUTENHCKOTO PHIHKA B YKpPanHe B MMOCTKPH-
3UCHBIN niepuo. [yt XapakTepucTUKU paboThl Ha MOTPEOUTENHCKOM phIHKE, cTpyKTypa BBIT Ykpa-
WHBI aHAIN3UPYETCSI 110 KaTeropusiM KOHEYHOTO HCIoib30BaHus. [Ioka3aHO, 4TO KOHEUYHBIE MOTpe-
OUTENBCKHUE PACXO/bl, KOTOPBIE SBJISIOTCS MOTEHIUATIOM JUIS PA3BUTHS BHYTPEHHETO IOTPEOUTEINb-
CKOTO PBIHKA, TOJIBKO MPE00IaIal0T B 3TOH CTPYKTYPE B KPaTKOCPOUHOH nepcrekTuBe. OOOCHOBAHO,
4TO JUIsl OOBSICHEHHS] UHJIEKCA KaUe€CTBEHHOT'0 Pa3BUTHS BHYTPEHHETO ITOTPEOUTEILCKOTO PhIHKA Clle-
JIyeT UCIIOJIb30BaTh JIOTOJHHUTENIBHBIN HHAEKC 00beMa phIHKa Ha Jynly HaceieHus. CTpyKTypa mpo-
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MBIIIICHHOCTH aHATM3UPYETCs T00ABICHHON BalOBOI CTOMMOCTBIO U 3aHSTOCTBIO, 00ECIEUHBAIOIINX
pa3BHUTHE BHYTPEHHETO MOTPEOUTEIHCKOTO PhIHKA. BhisBIieHO, yTO iprMepHO 90% HaceneHus 3a1ei-
CTBOBAHO B ATHX OTpaciisiX. Pa3nuyaroT qucbaiaHC B CTPYKTYpE TOBAPHOTO SKCIOPTA U UMITOPTA U MX
MPOCKIMH Ha PAa3BUTUC TOTPEOUTEIHCKOTO PHIHKA. Y CTAHOBJICHO, YTO TOBAPHI MIPOMEKYTOUHOTO HC-
MIOJIb30BAHNUS U KAIIUTAIEHBIC TOBAPHI IPEOOIANAI0T B CTPYKTYpe dKcropTa. ClienaH BEIBOI, UTO B CBSI-
31 CO COANaHCHPOBAHHOCTHIO YKOHOMUYIECKOW MOJUTHKHU TOCYIapPCTBA HMIIOPT TOBAPOB MPOMEKYTOU-
HOT'O HCIIOJIb30BaHUsI TIO3BOJIUT BBIMYCKATh KOHEYHYIO MPOIYKIIUIO, KOTOPAs MOXKET YIOBJIECTBOPUTD
MOTPEOHOCTH BHYTPEHHEIO MOTPEOMTEIBCKOIO PhIHKA, a TAKXKE Ha IKCIIOPT; B KOHEYHOM CYETE 3TO
MPUBEJICT K CTAOMIN3AIUN MAKPOIKOHOMIUYCCKOW CUTYAIlUU B CTPAHE.

Knioueswie cnosa: BBII, npomvluinennocmo, umMnopm, IKCROPM, 3aHAMOCMb, HAUUOHATbHAS
IKOHOMUKA, ROMPEOUMENbCKUTL POIHOK, HOBAPLL HPOMENCYMOUHO20 UCHOIb30GAHUSL.

Ooeporcano 5.09.2014.
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